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Norway, Oslo
• 580 000 inhabitants
• approximately 20% of them are
exposed for noise over 65 dB Lden



2 noise projects in Oslo

• EU directive END
2002/49/EC

Action plan: find quiet areas

• Noise guide line for areal
planning, T-1442

Include the quiet areas in other plans: easier for
areal planners to protect them



Definition

A quiet area offers qualities for
recreational or cultural activities, in

surroundings shielded or in distance from
dominating noise sources



Strategy

• Locally available
• Easily accessible
• All age groups
• All user groups

• Main watercourses
• Large recreational areas
• City center



Facts
14 main quiet areas

Total space covering: 13 km2

(9% of building zone)

The smallest area is 0,1 km2

The largest area is 1,8 km2

The existing part of each area with Lden < 55dB
are 30 – 70 %

307.500 of the 575.000 inhabitants (55%) are living within
5-10min`s walk to an quiet area



Aim and measurements
Preserve
1) Information

2) Analysis

3) Planning acts

Improve
1) Noise measures, at source and acoustic design

2) Traffic measures, forced bike plans and pedestrian plans



Planning
Master plan for the green and blue structure in the building zone

Guidelines

When planning new or extended noise sources
(road, railway, metro etc):

1) Preserve - increased noise levels not allowed

2) Improve - measures to reduce noise levels



Noise indicator – Noise guide line for areal planning, T-1442

Quiet area < 55 dB(A)
Yellow zone 55-65 dB(A)

Red zone > 65 dB(A)

Existing area with noise levels < 55 dB(A)



Noise indicator



Inhabitants living within 500 m to the quite areas



How to inform the public and generate interest?

•Meetings with the citydistricts (political)

• Meetings with interest organizations

• Public meetings (open for everyone)

- Let the public be a part of the work!

•Information on the web

• Hand out information in the quiet areas
(brochures for ex.)
• Participate on environmental days, be
speakers on seminars etc.

• Have contact with the media,
do interviews, hand out information
to articels about quiet areas



Information brochures page 1

Brochures for all
quiet areas with
contents about:

-Facts (km2,
location,
environmental
etc.)

- Noise situation

-Activities

-Maps and
pictures



Information brochures page 2



Further work with information

• Finish the information
brochures

• Have those on the
interactive map

• Have some of the
broshures printed and
distrubuted

• Upgrade the web
pages with new info

• Meetings with the
public and politicals

• Comments in other



Discussion
• How to get financing for new project that hasent got a political

interest?
• How to manage to create a bigger political interest?
• Ideas for calculating budgets for pilot projects?



Merci!
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